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3roJA

51, BACWJIbEBA OJIEHA OJIEKCIIBHA, okTop exoHOMiuHMX HayK 3i criewiansrocti 08.00.03
«ExoHOoMika Ta ynpaBiiHHA HaLiOHAJIBHUM TOCIOAAPCTBOMY, Npodecop, AekaH (aKynbTeTy O6i3Hec-
TeXHONIOrH Ta ekoHoMmiku HauionanbHoro yHiBepeutery «3amnopisbka MOJNITEXHiKa», Jal0 3rofay Ha
MPU3HAYEHHS MEHEe TOJIOBOI0 pa3oBoi crieuianizoBaHoi ByeHoi pamu HauioHaibHOro yHiBepcuTeTy
«3anopi3bka nosiTexsika» s 3axucry auceprauii BEAMEJIEBA CTAHICJIABA PYCJIAHOBHUYA
«ITinTpuMka TpPUAHATTA pilleHb NpH BHPOLIYBAaHHI COHSIUHMKY HA OCHOBI LHM(pPOBOT TeXHOMOrT
(enoTunysannsy Ha 3106yTTs cTynens gokropa ¢inocodii 3 ranysi snans 12 Indopmauiiini TexHonorii 3a
cneuianbHicTiO 124 CucteMHuit aHais.

[Tosinomnsio, mo s mpamoio B HauionansHoMmy yHiBepcuTeTi «3amopisbka mosiTexHika», He €
HayKOBHUM KEPiBHHKOM Ta He € CIiBABTOPOM HAayKOBHMX IyOiikamiii 3106yBaua Cranicnaa BEJIMEJIEBA.,
HE Mal0 peajlbHOro Ta MOTEHUIHHOro KOH(IIKTY iHTepeciB womo 3100yBaya, HE NPUTATyBasach J10
aKaJIeMi4HoOi BIIMOBIANLHOCTI 32 MOPYLICHHS aKajeMi4HOi 100pOYECHOCTI, 30KpeMa 11010 No36aBieHHs
nmpasa y4acti y po6oTi crieiianizoBaHuX BUSHHX pajl BiANOBiaAHO 10 3akoniB Ykpainu «IIpo BHILY OCBiTY»,
«Ilpo HaykoBy i HayKOBO-TEXHiUHY MisUIbHICTBY», BOJIOAII0 MOBOK 3aXHCTy aucepTanii (yKpaiHChKOIO) B
00cs3i, 10CTaTHLOMY JUTA KBai(ikoBaHOro NMpoBe/IeHHs arecTallii 3106yBaya, OTpUMana JUIJIOM JOKTOpa
HayK TOHAJ TPH POKH /IO IaTH YTBOPEHHs pa3oBoi panu. [ToBiIOMISIO, 10 MPOTATOM KalleHIapHOIO POKY
He Oy/la WIeHOM pa3’0OBHMX CHEiali30BAHMX BYCHHX pajl MO 3aXHCTy AMCEpTaliil Ha 3100yTTS CTyNeHs
noktopa ¢inocodii nonan 8 pasis.

[TiaTBepmkyto, o Moi nepconanbHi nani BHeceni B 6azy €JIEBO (ID_105382).
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JlonaTku:
1. Konis tunnoma npo HayKOBHii CTYIiHb.
2. Konis arecrara npo BueHe 3BaHHSI.




